
Media exposure reaches between 15 – 20 million viewers
upstate, downstate, out-of-state, and in Canada

• All three major TV networks – CBS, NBC, and ABC affiliates and Time Warner Cable News have permanent locations during the
12 day Great New York State Fair.  The networks all broadcast live several times a day. Additionally, local talk show Bridge Street
is performed live each morning from Chevy Court and showcases what is new at the Fair, contests and more. All the major
regional radio groups also broadcast live from the Fair.

• Targeted media buys are negotiated with more than 200 media outlets to promote the Great New York State Fair.  TV, print, radio,
online, outdoor, and mobile marketing are all utilized.

• The IAFE (International Association of Fairs and Expositions) recognized the 2014 Great New York State Fair with 17 awards for its
creative and communications work.  These awards are:

• Social Media – Based upon the success of our award-winning social media campaign, the Fair continues to use Facebook, Twitter
 and Instagram for two-way communication and one-on-one interaction with Fair fans.  The Facebook site has now more than
 121,000 “likes”, making the New York State Fair Facebook page the seventh largest of any State Fair.
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1st place • Best Innovation in Sponsorship
1st place • Best Color Newspaper Ad
2nd place • Best Consumer Awareness in

• the Agricultural Environment
2nd place • Best Agricultural Educational Event,

• Exhibit, or Program for the
• Fairgoing Public

2nd place • Best Advertisement Series
• for Websites

2nd place • Best Overall Marketing Campaign
2nd place • Best Fair Guide
2nd place • Best Promotional Poster
2nd place • Best Special Project
2nd place • Best Mobile Website
3rd place • Best Newly Established or

• Developed Event, Exhibit, or
• Program to Promote Agriculture

3rd place • Best Special or Specific Event for
• Agricultural Exhibitors

3rd place • Best Joint Exhibit Program
• Involving a Sponsor or Partner

3rd place • Best Overall Social Media Campaign
3rd place • Best Website
3rd place • Best Black & White Newspaper Ad
3rd place • Best Magazine Advertisement


