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. VISITATION
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== Total VlSltors
(2025)
A high-volume, repeat-driven audience delivering

consistent year-over-year reach for sponsors.
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FAIRGOER AGE PROFILE — DIVERSITY PROFILE
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ATTENDEES RANGE IN AGE
FROM 35 TO 59 YEARS OLD.
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Other Purchases L_ (Excluding Admussion & Parking)
Under  $15000t0 szs 000 to sasuun to $50,000t0 $75,000to $100,000to $150,000
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The Fair maintains a healthy influx of new visitors, Fairgoer Party
with approximately 1 in 10 attendees (9%) being first timers Attendance is defined With family £0%
Young adults (18 to 25) are more likely to be first-time fairgoers (24%) by family groupsand slontficant e S
couples, with on.l :
47% of visitors returned multipe times each year, the youngest ad witn rionds 2
which provides sponsors with repeated showing a preference b
sa . . - f d- -th By yourself @)&
opportunities to connect with a loyal audience or attending wi
Onond. County resid are more likely to be friends Other I 2%

repeat attendees (69% attend multiple times a year)
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WHY SPONSOR WITH {s;

Founded in 1841, The Great New York State Fair is the
oldest fair in the United States and is consistently
recognized as being among the top five state fairs

in the nation.

The Fairgrounds is a 375-acre exhibit and
entertainment complex that operates year-round and
showcases the best of New York agriculture, provides
top-quality entertainment, and is a key piece of the
state’s CNY Rising strategy of growing the Central
New York economy through tourism.

Advantages and Benefits of Being a Sponsor
at The Great New York State Fair...

* History of Our Fair
* Repeat Customers
* Community Engagement
+ Tradition Meets Innovation
 Strong Agriculture Ties at Its Heart
* Opportunities for Year-Round Exposure
* Social Media and Digital Visibility
* Daily Breakfast
« High Impact Branding Opportunities
* Diverse Demographics
* Audience Reach




